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Digital Intelligence Research and Analysis 
using Enterprise Intelligence Software 

A case study exploring the digital footprint of American Express 



Digital Intelligence Research and Analysis and 
Social Media Research  
 
The rapid evolution of digital communication and publication technologies has brought 
about a revolution: By enabling the dissemination of information, knowledge, ideas and 
opinion to a universal audience; and direct and immediate exchanges between individuals 
and groups, as well as organisations; it has supported research and technological 
advancement, social and political change and the expansion of the knowledge economy.  
 

Knowledge is power 
 
hƴŜ ƳŀƴΩǎ ƛƴŦƻǊƳŀǘƛƻƴ ƻǾŜǊƭƻŀŘ ƛǎ ŀƴƻǘƘŜǊ ƳŀƴΩǎ ƛƴŦƛƴƛǘŜ resource: As a source of 
strategic and commercial intelligence, what may be harvested from the digital 
environment has become extremely important.  
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What you are about to see 
 
The Digital Intelligence Research and Analysis processes applied in this case study have 
been supported by the use of Enterprise Intelligence Software.  
 
A series of coordinated research scenarios were set up to explore the digital footprint of 
American Express using this technology. These ran for approximately two weeks in 
October 2011, during which 1,280 pertinent documents were collected and analysed.  
 
The information and data shown was publicly available and its collation and interpretation 
has been for demonstration purposes only. Whilst none of it is confidential information in 
the strictest terms, the privacy of individuals and to what extent it could be commercially 
sensitive were considerations when putting this presentation together. 
 
All opinion and commentary on the subjects covered in this overview is objectively made 
as the result of fair and appropriate evaluations of the resources gathered. 
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5ƛƎƛǘŀƭ ŦƻƻǘǇǊƛƴǘǎΧ 



The digital footprint of an organisation is the 
aggregate of its intended publication, which 
includes its marketing , PR and communications; its 
exposure through documentation in the interests of 
transparency or compliance; the commentary and 
opinion of others, including the press, professional 
pundits and of course its customers or clients; and 
the activity of those that represent it, which means 
its staff at all levels, as well as the services it engages 
externally in the conduct of its business. It is also 
the gaps in its presence; where the challenges or 
opportunities lie, where its competitors are active, 
or where strategic advantage is to be gained. 



In a service led Knowledge Economy the value 
ƻŦ ŀ ōǳǎƛƴŜǎǎŜǎΩ human capital cannot be over 
stated, so the digital footprint and thought 
leadership potential of its employees is a 
differentiating factor to take note of; and also 
part of the impression that the organisation 
makes. At the local level thought leadership is 
also about trust, the personal brand of the 
individual contact and therefore brand loyalty 
to the organisation that employs themΧ 



What is Enterprise Intelligence Software?  

In the Knowledge Economy, it is what you know that differentiates you 
from the competitionΦ ¢ƻŘŀȅΩǎ ƛƴǘŜƭƭƛƎŜƴǘ ōǳǎƛƴŜǎǎ Ƙŀǎ ǘƻ ǎǘŀȅ ǇŜǊƳŀƴŜƴǘƭȅ 
ahead of the game in order to be sustainable. 



Enterprise Intelligence Software has been 
evolving for over a decade and has now 
reached a level of maturity that makes it 
indispensible for all types of information 
gathering, analysis and research.  



In simple terms the technology significantly extends the reach of 
human intelligence and multiplies its capacity to find relevant 
information hugely.  



At the same time its artificial intelligence helps identify concepts and 
trends within what is being gathered and supports the analysis of it.  



For example this shows that most of the information gathered comes from outside 
American Express, beyond its control; and suggests that the employees with the most 
prominent digital footprints are simply delivering PR led statements for it. 



Identifying focal points of thought and their critical mass is useful for 
horizon scanning in rapidly changing environments.  



Here the relationships between some of the concepts 
identified by the software are being mapped. 

A click-through process allows further analysis of what that means.  



¢ƘŜ ƛƴǘŜǊŎƻƴƴŜŎǘŜŘƴŜǎǎ ƻŦ ŜǾŜǊȅǘƘƛƴƎΧ 



IŜǊŜΩǎ ƻƴŜ ƻŦ ǘƘŜ 
ŎƻƳǇŀƴȅΩǎ ŜȄŜŎǳǘƛǾŜǎΥ 
 
Like many of his 
colleagues he has a 
comprehensive 
professional résumé on 
LinkedIn. Most career 
conscious people do . It is 
a good starting point for 
ŜǎǘŀōƭƛǎƘƛƴƎ ŀ Ψpersonal 
brandΩ ŀǊƻǳƴŘ ȅƻǳǊ 
expertise. 

In this case though no 
link to a blog, or page on 
the company website 
where his strengths and 
thought leadership are 
showcased. 

[ŜǘΩǎ ōŜƎƛƴ ǿƛǘƘ ŀ ƭƻƻƪ ŀǘ ǘƘŜ ƻǊƎŀƴƛǎŀǘƛƻƴΩǎ IǳƳŀƴ /ŀǇƛǘŀƭ 



Still, he has plenty of 
friends and family and a 
ǎƻŎƛŀƭ ƭƛŦŜ ǘƻƻΦ ¢ƘŀǘΩǎ ƎƻƻŘ 
as well. He seems like a 
ƴƛŎŜ ƎǳȅΧ 

ΧŀƴŘ ƘŜ ǇǊƻōŀōƭȅ ŘƻŜǎƴΩǘ 
realise how easy it is to  
follow the 
interconnectedness of 
things in the digital world. 



So, apologies for doing 
this, which is just to 
ƳŀƪŜ ŀ ǇƻƛƴǘΧ 

..about how things connect. 



And keep on connecting. 
Like this. 


